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LET’S SEE WHAT THIS ROLE COULD BE:
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WE ASKED THEM WHICH PLAYERS THEY WOULD TURN TO FOR THEIR FINANCIAL INVESTMENTS
ONLY 20 TO 25% WOULD ENTRUST NEW ENTRANTS WITH THEIR MONEY
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IN THE MEANTIME, WE ASKED THEM WHAT BANKS SHOULD DO IN THE SHORT-TERM TO IMPROVE THEIR EXPERIENCE

KEY TRIGGERS:

IMPROVEMENT OF #SECURITY
(#FRAUD, #HACKING, #TRUST)

#PERSONALIZED SERVICES AND PRODUCTS

MORE ACCESSIBLE #CUSTOMER SERVICE
MORE #TRANSPARENCY AND #EFFICIENCY
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